UNIVERSUL VALORIC - CARTEA DE VIZITA A UNEI PERSOANE
THE VALUE UNIVERSE - A PERSON'S BUSINESS CARD

Ala Cazacu

(Universitatea ,,Stefan cel Mare” din Suceava)

Cand ne punem prima data intrebarea cum putem defini fiinta drept categorie filosofica si
detinatoare de valori, trebuie sd mentiondm faptul cd problema omului ca creatie unicd a
Universului apartine problemelor filosofice ,,eterne”, intrucat orice traditie filosoficd se bazeaza pe
relatia dintre om si universul sdu valoric.

Omul in sine este o valoare suprema. Dar pentru a intelege bine acest lucru, trebuie sd
descifram notiunea de valoare. Valorile umane sunt principiile, convingerile si credintele interne pe
care oamenii le adoptd si le urmaresc in activitatile lor zilnice. Ele alcdtuiesc un set de masuri si
comportamente consecvente pe care oamenii aleg sa le urmeze si sd le aplice in practica. Zilnic

fiecare persoand este antrenatd in jocul social si in fata ei apare o lista de sarcini care trebuie
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indeplinite corect, asa cum cere legea convietuirii. Regulile jocului se schimba des, persoana trebuie
si se adapteze acestor schimbari. In acest caz, valorile pe care le detine sunt foarte importante.

Dar, ca oameni ai epocii moderne, e prea putin sa fim mostenitori si asimilatori de valori. Ne
mai lipseste ceva. Dar oare ce?... Omul modern trebuie sa fie si creator de valori. Dar ce ar
insemna creator de valori in viziunea fiecaruia? Din momentul in care fiecare valoare implica
obiecte si aprecieri, omul, ca subiect principal al acestor aprecieri, este inzestrat cu potentialul
necesar de a analiza si evalua, de a lua decizii cu privire la unele sau alte aspecte ale lumii. Valorile

sunt: Frumosul, Binele, Credinta, Adevarul, Dragostea, Creativitatea, Dorul.

When we first ask ourselves how we can define a creature as a philosophical and value-
bearing person, we must mention the fact that the human problem as a unique creation of the
Universe belongs to the "eternal” philosophical problems, since any philosophical tradition is based
on the relationship between human and values. Any person is a supreme value. But to understand
this well, we need to analyze the notion of value.

Human values are the principles, convictions and internal beliefs that people adopt and follow
in their daily activities. They make up a set of consistent measures and behaviors that people choose
to follow them and put them into practice. Every day each of us is trained in the social game and
before this a list of tasks must be met, as required by the law of coexistence. The rules of the game
often change and people must adapt to these changes. And in this case, the values we have are very
important.

But as people of the modern age, it is too little for us to be just inheritors and assimilators of
these values. Something is still missing. But what?... We must also be creators of values. But what
does this means to others? Since every value involves objects and assessments, people in general as
the main subject of these assessments, is gifted with the necessary potential to analyze and evaluate,
to make decisions about some aspects of the world. The values are: Beauty, Goodness, Faith, Truth,

Love, Creativity, Yearning.
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