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This article focuses on the types of electoral agitation in the campaign for the parliamentary elections 

from 30th of November in Moldova. They researched electoral agitation activities such as: type action 

"from the door to the door" internet and phone agitation, audio and visual advertising cars, electoral 

display distribution of leaflets and newspapers party, meeting with voters, parties for young people, 

mass media , in out door advertising. If finds that the mass media institutions from , Republic Moldova 

were implicated in the battle between electoral competitors, instead to reflect undiased and equidistant 

the electoral campaign. 


