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The 21st century has become very information-saturated and developed. The emer-
gence of new technologies affects our lives from all sides. Covid-19 made it clear to the 
people that we are still poorly developed in terms of information promotion of stores, 
services and much more. In the period of the 20s, there was a sharp shortage of online 
stores, developed deliveries, etc., and it was followed by a boom in the promotion and 
development of this area. 

Landing pages were also among the missing and highly sought-after ones. My re-
search is directly related to the study and creation of my own landing page and my own 
service promotion site. I decided to combine the demanding areas of life into one: the 
service sector, the beauty sector, promotion and advertising, and finally the creation of 
a landing page.

Let’s now talk about what the landing page includes and what it should be accord-
ing to the rules.

Landing page is a web page specially created for promotion. She usually has one 
task - to turn visitors into customers. Landing pages can be used for various purposes. 
Both for advertising products and for various chatbots, passing tests and many other 
functions.

Each landing page can be improved and improved, promoted and made more indi-
vidual. An innovative element for landing pages can be in the form of:

• The use of artificial intelligence for personalized chatbots.
• Integration of video content to increase engagement.
• Implementation of interactive elements such as calculators or tests.
• Create a unique design using advanced technologies such as virtual reality or

augmented reality.
What does the landing page include from a visual point of view:

1) Purpose and orientation: The landing page should be designed with a clear pur-
pose. It should be targeted at a specific audience. (In my case, it’s creating a beauty
salon page for girls, so I have to pursue a goal: getting the attention of a female
audience)

2) Attractive headline and content: An effective headline should interest the visitor
and motivate him to stay on the page. The content should be concise.
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3)	 Call-to-Action: A clear and convincing call to action should be visible and attract 
attention. The CTA should be concise, clear and motivating the user to perform the 
desired action.

4)	 Design and visual appeal: The landing page design must be attractive and match 
the brand or campaign. The use of high-quality images.

5)	 Adaptability and loading speed: The landing page should be optimized to work 
on various devices, including mobile phones and tablets. Fast page loading is also 
extremely important to retain users and improve SEO rankings.

On the other hand, “from the point of view of the backend”, the landing page 
should include a number of functional elements and features to ensure its effective 
operation: 

1)	 Content Management: A content management system (CMS) that allows ad-
ministrators to easily update text, images, and other page elements without the 
need for developer intervention.

2)	 Feedback forms: The ability to add and configure communication forms to 
collect contact information and feedback from users. The backend must en-
sure that these forms are processed and the data is sent to the appropriate email 
addresses or stored in a database.

3)	 User Management: A user management system for administering access to 
content editing and other landing page functions.

4)	 Analytics: Integration with analytics services such as Google Analytics to 
track traffic, user behavior, and other performance metrics.

5)	 SEO Optimization: The ability to customize metadata, page titles, URLs and 
other aspects that affect SEO to ensure better visibility in search results.

6)	 Image and Multimedia management: The ability to download, store and man-
age images and other multimedia files used on the page.

7)	 Security: Implementation of anti-attack mechanisms such as SQL injection, 
XSS and CSRF to ensure data security and protection against hacking.

8)	 Integration with social networks: The ability to add buttons for publishing 
content on social networks and integration with the API of these services for 
data exchange.

9)	 Scalability and performance: Effective load management and performance 
optimization to ensure fast page loading at any volume of visits.

10)	 Backup and Recovery: Data backup mechanisms to prevent information loss 
in case of failures or attacks.

11)	 Integration with other services: The ability to integrate with external services 
such as payment systems, e-commerce systems and others, depending on the 
needs of a particular landing page.

Since I have a training version of the product and I created it only for scientific and 
informational purposes, I may not have much of the list, but even the functionality I 
implemented is enough to launch a working beauty salon website

Thus, in order to create a good landing page, you need to prepare well not only the 
visual part, but also the backend side of the part.
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Conclusion: 
A landing page is a powerful marketing tool that can significantly increase the con-

version rate and effectiveness of your advertising campaign if it is properly designed 
and optimized. I recommend novice programmers and developers to familiarize them-
selves with this type of product, as I think it is a wonderful experience and an opportu-
nity to put their knowledge into practice.
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