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Purpose of the article: This article explores the untapped potential of Moldova’s wine tourism sector as a 

key driver for attracting investment and fostering economic growth. Moldova’s Wine Route of Moldova, the 

country’s premier tourism route, is integrated into the Iter Vitis Les Chemins de la Vigne network, accredited by 

the Council of Europe, underscoring the role of heritage preservation and protection. Over the past decade, the 

number of wineries offering wine tourism services has increased sevenfold, reaching around 50 by 2024. These 

services range from wine tours and tastings to dining, accommodation, festivals, MICE events, and other wine-

related experiences. 

Originality: Wine tourism is crucial for small winegrowers, many of whom depend heavily on domestic 

markets. By selling up to two-thirds of their production directly from the cellar door, these growers reduce sales 

costs, increase profit margins, and gain economic resilience. The employment intensity in the tourism sector of a 

winery is also significantly higher, with five times more staff required than for wine production alone. 

Additionally, wineries involved in tourism act as regional growth hubs, driving socio-economic development 

through the hub-and-spoke model, which benefits other local entrepreneurs and small businesses. Despite this 

growth and positive impact, wine tourism remains an underexploited investment opportunity.  

Conclusions: It concludes that targeted investments in infrastructure, marketing, and public-private 

partnerships are essential to unlock the full potential of wine tourism, creating substantial opportunities for both 

the wine industry and regional development. 

Methodology: This study adopts a mixed-method approach, combining quantitative analysis of investment 

trends, export data, and financial performance indicators with qualitative interviews of key stakeholders in 

Moldova’s wine sector. 

Keywords: Moldova, wine sector, investment potential, foreign investment, wine industry competitiveness, 

economic development. 

Introduction 

Moldova, a small yet culturally vibrant country in Eastern Europe, is unlocking remarkable growth 

potential through its blossoming wine tourism industry. Often overlooked in favor of larger wine-

producing regions, Moldova is stepping into the limelight with its unique blend of history, culture, and 

sustainability. Here, wine tourism is proving to be much more than just a leisurely pastime – it’s emerging 

as a driver of investment, rural revitalization, and long-term development. 

At the heart of this transformation is the Wine of Moldova Route, a scenic network of vineyards 

and wineries that winds through the country’s picturesque countryside. As part of the prestigious Iter 

Vitis Les Chemins de la Vigne network, accredited by the Council of Europe among the European 

cultural routes, the route symbolizes Republic of Moldova’s deep connection to winemaking while 

highlighting the importance of preserving its heritage and rural authentic living traditions. Over the last 

decade, the number of wineries owning tourism facilities and recieving tourists has grown noticeably, 

increasing fivefold to nearly 50. This growth reflects the dedication of local stakeholders who view wine 

tourism as a way to bridge Moldova’s rich past with its ambitions for the future, as well as a growth 

engine for the wine and tourism businesses. 
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Sustainability is a cornerstone of Moldova’s wine tourism development strategy. Many wineries 

are adopting eco-friendly practices, such as sustainability practices in farming, winemaking, as well as 

renewable energy, waste recycling, social responsibility projects, etc. These efforts not only demonstrate 

environmental responsibility but also cater to a growing global demand for sustainable travel 

experiences. Visitors are drawn to the authenticity of Moldova’s wine producers, who are reshaping how 

people connect with nature, culture, and tradition. 

The economic benefits of wine tourism are equally compelling. Small and medium-sized 

businesses in rural areas are thriving as they cater to the rising number of tourists. Local guesthouses, 

artisan shops, and small-scale producers are flourishing, creating ripple effects throughout the economy. 

Events like the annual National Wine Day, which attracts thousands of international visitors, put 

Moldova firmly on the global map for wine enthusiasts. These celebrations do more than boost tourism, 

they inspire pride among local communities and foster a sense of inclusion and shared success. 

However, challenges remain. Infrastructure and global visibility are two areas where Moldova still 

has room to grow. While initiatives like the government-backed “Wine of Moldova” and „Be Our Guest” 

campaign have made strides, improving air connectivity, enhancing digital marketing, and building 

international partnerships are critical. Competing with established wine tourism giants like France and 

Italy will require Moldova to spotlight its unique appeal: unspoiled landscapes, heartfelt hospitality, 

experiential tourism activities, and centuries-old winemaking traditions. 

Moldova’s journey also offers lessons for the wider region. Comparisons with neighboring wine 

tourism hubs like Georgia and Romania reveal opportunities for collaboration and growth. While 

Moldova’s wine industry is rich in history and quality, it is still in the early stages of establishing itself 

on the global stage. What sets it apart is its authenticity – a rare quality in a world increasingly dominated 

by commercialized tourism. 

Looking ahead, Moldova’s vision for wine tourism goes beyond economic growth. It represents a 

movement that intertwines sustainability, cultural preservation, and rural transformation. By embracing 

this potential, Moldova can attract foreign investment, revitalize its countryside, and proudly share its 

rich heritage with the world. Every visitor who experiences the charm of its vineyards and hears the 

stories behind its wines helps bring Moldova closer to a future filled with opportunity. 

Wine tourism in Moldova is about more than wine. It’s about fostering connections, honoring 

traditions, and unveiling a country’s hidden potential. This is Moldova’s time to shine – one glass, one 

story, one visitor at a time. 

 

Results and discussions 

 Wine tourism, often referred to as oenotourism, is an exciting and evolving branch of gastronomic 

tourism that combines cultural discovery with the pleasures of wine and food. As defined by the UN 

World Tourism Organization, wine tourism revolves around vineyards, wineries, and wine-related 

traditions, offering visitors the chance to immerse themselves in the places where wine is made. It’s not 

just about tasting wine, it’s about walking through picturesque vineyards, enjoying guided tastings, 

purchasing exceptional bottles, and taking part in events that are located and interconnected with the 

artistry of winemaking, such as „DescOpera Festival” an open-air classic music and opera in a rural 

environment. 

The International Organisation of Vine and Wine (OIV) expands on this idea by highlighting the 

educational value of wine tourism. It’s an invitation for travelers to go beyond the glass, learning about 

the production process, the people behind it, and the cultural significance of wine in these regions. By 

engaging with the stories and labor behind each bottle, visitors gain a deeper appreciation for this ancient 

craft, making their experience richer and more meaningful. 
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What truly sets wine tourism apart is its deep connection to the landscapes and communities where 

it thrives. Activities are often hosted right at the source, allowing visitors to soak in the beauty of the 

countryside while experiencing the authenticity of rural life. It’s not just a journey into the world of wine; 

it’s a cultural exploration—a seamless blend of education, leisure, and heritage preservation. Visitors 

leave not only with fond memories of the wine but also with a greater understanding of the traditions and 

livelihoods they’ve helped support. 

Globally, wine tourism has become a flourishing segment of the travel industry, driven by a 

growing demand for authentic and immersive cultural experiences. As of 2023, the global wine tourism 

market was valued at an impressive $85 billion and is projected to soar to $292 billion by 2033. This 

remarkable growth underscores the rising popularity of experiential travel, where visitors seek deeper 

connections with the history, culture, and craftsmanship of winemaking regions. 

 

  

 
 

Figure. 1. Global statistics for Wine Tourism, 2023 

Europe stands as the undisputed leader in wine tourism, commanding over 50% of the global 

market share, valued at USD43 billion. Countries like France, Italy, and Spain are at the forefront, each 

attracting millions of wine enthusiasts annually. France alone welcomes around 10 million wine tourists 

each year, solidifying its reputation as the ultimate destination for wine lovers. These nations have 

perfected the art of blending exceptional wine production with unforgettable tourism experiences, from 

vineyard tours to world-class tastings and events. 

In North America, wine tourism claims a substantial 25% of the global market, with California 

leading the charge. The state’s wine regions attract approximately 23 million tourists annually, 

showcasing the perfect synergy between wine, culture, and natural beauty. 

Meanwhile, the Asia-Pacific region is quickly emerging as a dynamic force in the wine tourism 

market. With a projected compound annual growth rate (CAGR) of 14.9% from 2024 to 2030, countries 
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like Australia and New Zealand are investing heavily in wine tourism infrastructure. Their efforts are 

paying off, as the region gains recognition for its unique offerings. 

Overall, wine tourism is a rapidly growing industry that combines economic opportunity with 

cultural enrichment. Its focus on sustainability, community involvement, and authentic experiences 

ensures it remains a key driver of global tourism development. For travelers, it’s more than a journey—

it’s a celebration of tradition, craftsmanship, and connection with communities. 

Wine tourism, also known as oenotourism, is a captivating and rapidly growing aspect of 

gastronomic tourism that brings together the exploration of culture, cuisine, and the art of winemaking. 

It provides travelers with a unique opportunity to dive into the heart of wine-producing regions, 

experiencing the charm of vineyards, participating in tastings, purchasing local wines, and enjoying 

events that celebrate the legacy of winemaking. 

In addition to its sensory appeal, wine tourism offers a rich educational experience. According to 

the International Organisation of Vine and Wine (OIV), it allows visitors to gain deeper insights into the 

craft of winemaking, exploring the processes, history, and cultural roots behind each bottle. This kind of 

tourism fosters an appreciation for the dedication and expertise of wine producers, turning every sip into 

a story. 

What makes wine tourism truly special is its strong connection to the land and its people. These 

experiences typically unfold in the very locations where wine is cultivated and produced, offering 

travelers not just a taste of the wine but also a glimpse into the rural lifestyle and breathtaking scenery. 

It’s an all-encompassing cultural journey where heritage, leisure, and education seamlessly come 

together. Tourists not only savor exceptional wines but also contribute to sustaining the traditions and 

livelihoods of local wine-making communities. 

Wine tourism continues to grow as a major driver of the global travel industry, blending economic 

opportunity with cultural and environmental stewardship. By offering travelers authentic, sustainable, 

and culturally rich experiences, this form of tourism stands out as more than just a vacation—it’s a 

celebration of tradition, craftsmanship, and connection. 

Republic of Moldova has hosted the WTO Global Wine Tourism Conference in 2018, affirming 

itself as a surprising and untapped wine tourism destination. Moldova ranked second among the top wine 

tourism destinations, according to Bounce’s Wine Lover’s Index 2023. The country scored 8.16 points, 

second only to Portugal, which scored 8.83, and is followed on third place by Italy. The successes of 

wine tourism and wine exports are tied together influencing the interest for both, Moldova’s wine tourism 

offer and Moldova’s wine bottles, 51% of which are exported to European Union countries. Lastly, the 

enhanced image of Moldova as a premiere wine country has enabled the successful promotion of 

Republic of Moldova as a host of the 46th Global Vine and Wine Congress of the International 

Organization of Vine and Wine in June 2025. 
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Figure 2. Key markets for Moldova’s tourism, 2023 

 

Moldova’s key tourism markets include neighboring Romania, which accounts for 47% of its 

visitors, and Ukraine at 42%. Italy follows with 7%, while emerging interest is seen from countries like 

Israel (2%) and Turkey (3%). These figures reflect Moldova’s growing recognition as a destination of 

interest on the global tourism map. 

The wine tourism industry in Moldova has experienced significant growth over the past decade, 

establishing itself as a cornerstone of the country’s tourism sector. Between 2015 and 2024, the number 

of wineries offering wine-related experiences has increased to 47, including 19 small, family-run 

establishments. This expansion highlights the increasing accessibility and variety of wine tourism 

options, making Moldova an appealing destination for both casual wine enthusiasts and seasoned 

connoisseurs. Impressively, 51% of foreign tourists cite Moldova’s wine experiences as their primary 

reason for visiting, underlining the sector’s pivotal role in attracting international travelers (Moldova 

Tourism Exit-Survey, 2023). Each year, the industry welcomes approximately 320,000 visitors, of whom 

6,600 opt to stay overnight, demonstrating its appeal to both day visitors and those planning extended 

trips. 

Spending patterns further illustrate the economic importance of this sector. Tourists spend an 

average of USD 88 per day, while day visitors contribute around USD 27 each. Together, these 

contributions generate annual revenues of EUR 8.4 million for Moldova’s wine tourism industry. The 

typical tourist spends 3.9 days in Moldova, with international visitors averaging 2.5 days, indicating that 

wine tourism is often a key part of broader travel itineraries. 

Events play a vital role in boosting the sector’s appeal, with more than 30 wine-focused gatherings 

taking place annually. These events generate an additional USD 1.7 million in revenue while celebrating 

Moldova’s rich wine culture and offering visitors engaging, memorable experiences. 

Overall, Moldova’s wine tourism industry combines cultural heritage with economic opportunity, 

creating a win-win scenario for visitors and local communities alike. It enhances Moldova’s reputation 
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on the international stage while fostering sustainable growth for wineries, rural communities, and the 

broader tourism economy. 

 

Conclusions 

Moldova’s wine tourism industry has become a driving force for economic growth, contributing 

significantly to the country’s GDP, export development, and rural social-economic revitalization. The 

rapid increase in wineries offering tourism services, combined with higher visitor spending and growing 

international interest, underscores the sector’s potential as a magnet for investment. By integrating its 

Wine of Moldova Route into esteemed networks like Iter Vitis-Les Chemins de la Vigne, Moldova has 

strategically positioned itself as a sought-after destination for wine tourism. This strategic move not only 

boosts tourism revenue but also attracts foreign investments in rural infrastructure, hospitality, and 

related services. 

Beyond its economic impact, wine tourism plays an essential role in preserving and showcasing 

Moldova’s rich cultural and historical legacy. Events such as National Wine Day and immersive vineyard 

tours celebrate the nation’s long-standing winemaking traditions while deeply engaging local 

communities. These experiences instill a sense of pride among residents and offer visitors a unique 

opportunity to connect with Moldova’s heritage in meaningful ways. By focusing on sustainability and 

heritage preservation, Moldova ensures its cultural treasures remain intact for future generations, all 

while enhancing the experience for today’s travelers. 

Moldova’s wine tourism industry is also aligned with global trends in sustainable travel. Wineries 

are adopting environmentally conscious practices such as organic farming, energy-efficient operations, 

and innovative winemaking technologies. These efforts not only elevate Moldova’s standing on the 

international stage but also resonate with eco-conscious travelers seeking destinations that prioritize 

responsibility and authenticity. 

In addition to environmental stewardship, wine tourism in Moldova supports rural job creation and 

fosters community development. This balanced approach, blending economic progress with 

sustainability, positions Moldova as a leader in responsible tourism. The long-term benefits extend 

beyond economic gains, enriching the lives of local communities while offering global travelers 

unforgettable and sustainable experiences. 
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